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Il Retail Media On Site (RMOS) in Europa

Dimensione e crescite del RMOS sul totale spending digital

2023 2027

8.8% [ CAGR RMOS 257 +37.5% ]

21.5%

25.0 bn€

CAGR digital 2527 +6.6%

Retail Media On Site

Elaborazioni/stime Adjinn su fonte IAB Europe/Statista . Altro digital ADV
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Quota del RMOS sullo spending digitale "big five"
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| primi cinque settori per paese in Europa (big five)
Quota di investimento sul totale RMOS
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